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Official Billing 


Bert |. Gordon Productions 15% 
presents 
THE MAGIC SWORD ™ 
starring 
Basil Rathbone 30% 
Estelle Winwood 30% 
Gary Lockwood 30% 
Anne Helm 30% 
Screenplay by Bernard Schoenfeld 20% 
Produced and Directed by Bert |. Gordon 20% 
In Eastman Color 20% 
Released thru United Artists 15% 


The Story (Not For Publication ) 


When evil sorcerer Lodac (Basil Rathbone) kidnaps Princess 
Helene (Anne Helm), St. George (Gary Lockwood) sets out to 
rescue her wearing invinceable armor, riding the fastest horse 
and carrying a magic sword named Ascalon. These have been 
given to him by his foster-mother, a whacky witch called Sybil 
(Estelle Winwood). George is joined by the seven bravest knights 
of history, whom he brings back to life with The Magic Sword, 
and they set out to save Helene from being fed to Lodac’s two- 
headed, flame-breathing dragon. 

They encounter six of Lodac’s seven curses enroute to the 
castle. Two of the knights are killed by a 25 foot ogre; a boiling 
crater claims a third; a fourth knight is seduced by a beautiful 
girl who turns suddenly into a vampire and kills him. The fourth 
nev is an atomic-like fire ball which sears two more knights to 
eath. 

Brewing new magic for George, Sybil uses the wrong recipe 
and instead deprives him of all the magic he already has! With 
St. Patrick, the remaining knight, George is trapped in the Cave 
of the Fifth Curse, inhabited by hideous demons which kill 
Patrick. George escapes to proceed alone to Lodac’s castle. He 
is captured and imprisoned by the sorcerer’s menagerie of evil 
creatures, including hags, bird-heads, warlocks and pinheads. 
Other prisoners, whom Lodac’s magic has made only inches tall, 
break out of their cage and cut George’s bonds with The Magic 
Sword. Although George knows it has lost its power, he never- 
theless mounts his horse and attacks the dragon which is about 
to consume Helene. His fight is hopeless from the start, but 
when Sybil finally stumbles upon the correct magic formula, 
Ascalon dramatically regains its magic and George slays the 
dragon. Sybil changes into a black panther and kills Lodac, 
breaking all of his magic spells and freeing those who are under 
them. The seven knights return to life, George and Helene 
are married and everyone lives happily ever after. 


(Running Time: 80 Minutes) 
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<q 9 Feet Tall! 
<q It Flashes! 
<q Full Color! 


<q Three- 
Dimensional! 


ATTENTION-GETTING 
FLASHING SWORD 
LOBBY STANDEE 
SELLS THRILLS 
AND EXCITEMENT! 


This 9’x 7 illuminated display piece, in 
four colors and three dimensions comes 
fully equipped with flasher, cord and easel 
— on a wide angle base. All you have to 
do is unpack it and set it up. 


Key to your “Magic Sword” campaign is 
the sword itself, and on this standee the 
blinker-light compels the attention of the 
busiest passers-by to focus on the SWORD, 
planting the action and adventure associa- 
tion firmly—selling your attraction hard. 
The standee dominates any lobby, stair- 
landing, store window and point of sale 
wherever you have merchant tie-ups. 


Use it in your lobby weeks in advance 
of playdate, then out front during 
your run. Order EARLY to get full 
advantage of the super selling job this 
standee was specially designed to do 
for you. 


Special Price: 


922.50 


Order From 
NATIONAL SCREEN EXCHANGE 


Sell The Kids With 'The Magic Sword' Comic Book 


Dell, World's Largest Newsstand Publishers, Gives You Extra Exposure 
Through 100,000 Dealers In National Comic Book Tie-up 


Dell has more than 850,000 wholesalers in the U. S. and Canada—and each one has received a letter describing this movie-magazine tie- 
up and requesting them to work with you. In addition, Dell’s field men have been instructed to contact you: they have latest playdate 
lists. But don’t wait for them to get to your territory: cal] the local Dell distributor now and work with him on window and store displays, 
especially in magazine and book racks in drug stores, book shops, super markets and on newsstands, Display the book in your lobby 
and sell copies, if you have facilities. Dell dealer in your city will work out details of sales with you. Promote a quantity for use as prizes 


in stunts described on these pages. Offer books to first 100 kids on line for Saturday matinee. 


For additional information contact Ed Roche, Dell Publishing Company 
750 Third Avenue, New York 17, New York. 


ART STi LLS These art elements are available as 8x 10 black & white stills 
for use in preparing all special displays, ads or windows. 


Order by number from National Screen Exchange. 


SG-ART-1 SG-ART-4 SG-ART-5 
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MERCHANTS AND MAGIC 


“The Magic Sword” is a fun movie about magic 
and your appeal is magic, excitement, thrills. Use 
this angle to tie-in local merchants and intrigue 
your town; magic has universal appeal. Magic in 
store windows automatically means bargains or 
special value. Even the sound of the word “magic” 
is magic—te young and old alike. Sell kids, teeners 
and daters with a campaign built on the magic in 
“The Magic Sword.” Here are some suggestions: 


Magic Promotion: Contact your 


city’s “magic center.” It may be a magic store or a 
department in a store. If necessary, you can en- 
large the toy department’s magic section. Set up 
cross-plugging between your theatre and this head- 
quarters and have a “magician” demonstrate the 
tricks at announced times in the store as well as 
in your theatre at matinees. There are amateur 
and professional magicians available for these 
shows, and magic stores usually have their own 
demonstrators. Make this a big promotion, starting 
at least two weeks before your playdate. Remem- 
ber that TV is your best showcase for magic, and 
local programming of shows like Bozo The Clown, 
for example, will welcome local magicians. Offer 
your magician to program directors for guest shots 
in return for plugs. They will expect you to give 
away promoted prizes to their studio audiences, 
usually small. You should be able to get a quanti- 
ty of Dell comic books for this purpose, from the 
dealers, and the merchants cooperating with you 
can make tricks and magic games available. The 
magic tie-in is the sword, so have a “Magic Sword” 
made up for your magician to use instead of a 
wand, and have him use it often, attributing all 
magic effects to it, adding that only the magic 
movie screen can show the kind of magic per- 
formed by “The Magic Sword” and dropping in 
your playdate. 


Clothing Store? se: wo mannequins 


in window of boys clothing shop. One is dressed 
as St. George, the other in current style. Both hold 
“magic swords” and come-on copy features word: 
MAGIC !! The rest of it can read: Here’s how the 
Fourth Century suits were made—and they stood 
up to plenty of hard wear. In the 20th Century 
new magic Dacron fabrics take as much punish- 
ment . . . although the styles have changed. Note 
that our boy has a magic sword to slash those high 
prices down to a low $00.00—while our medieval 
friend’s magic sword was used for slashing dragons 
and giants, that whole crowd. See “THE MAGIC 
SWORD” in Eastman Color at The Bijou. Dress 
window with stills and posters and special display 
offering guest tickets with all purchases of suits 
or sports outfits. 


Fashion Tie In: Use the medieval set- 


ting of the film as your theme to tie in windows of 
a department store or women’s dress shop. Use stills 
featuring Princess Helene in her flowing robes 
with mannequins dressed in styles resembling (“‘in- 
spired by”) them, Evening gowns, cocktail dresses 
and many kinds of semi-formal going-out clothes 
have the flavor of “court dress.” Copy can read 
Styles Fit For A Queen. A “magic sword” should 
be hung over each display, or in each window, and 
backdrops of castles, dragons or draperies and 
thrones should be used. If store will go along with 
a fashion show, have some models wear traditional 
costumes along with “styles patterned after the 
regal look of a magic era gone by!” If you want to 
tie in men’s stores, or departments, a simple Styles 
Suited For A King will do it, without the com- 
parisons. 


Department Store tie-ins can bc 


made thru-store promos with this proven device: 
string a huge banner across the width of the store, 
either on one wall, across the baleony—where it 
can be seen by main floor shoppers—or hung across 
the center of the main floor. Paint a huge magic 
sword on this banner with playdate and_ brief, 
simple tie-in copy, such as: “The Magic Sword” 
slashes prices at Smith’s Store. Look for miraculous 
prices wherever there is a magic sword throughout 
the store. The gimick is to set counter cards in 
various departments, marking the sales articles. 
Window cards (page 12) are ideal, with plenty of 
space for both your playdate snipe and a store mes- 
sage. Or the store can print its own, with movie- 
material you supply. This stunt can be adapted 
to shopping centers and supermarkets, 


Sell Youngsters And Adults 
With ‘Sword's Magic Appeal 


You can count on the kids; now here is how to attract the adults and young adults (don’t 
call them adolescents!) 


MIDNIGHT SHOW: 


and put it on after the “Magic Sword” trailer. Keep it light and not too long, and do it in one of 


Announce a late “lecture” to follow your last show one night, 


two ways: There are acts—usually 1-man—which specialize in “terror” or macabre type shows, like 
those of Theodore, Zacherly, Vampira—or any of the many others who tour the country. Some cities 
have their own, usually a TV personality who shows fright films. Or you can set a magic show (page 
8) with the theme of the movie (sorcery, witchcraft) as the tie-in angle. Your magician dresses as 
a warlock or “court magician” and his tricks are on a more adult level than the ones used for the 


kid show. 


DANCE PARTY: Tie in with local TV record hop and set a “Dance Macabre.” The 


teenagers who come to the studio wear costumes, fright-makeup, anything with a magic-monster 
theme. Help station decorate studio with movie accessories and large magic swords made up in your 
sign shop. Be sure to bring a STANDEE (page 8) which the camera can pick up from time to time 
during the “hop.” These programs are extremely popular and welcome any variation on the usual 
dancing-to-records format. Prizes should be made available, and these kids will be too old for the 
comic books, so work with the station to promote appropriate awards from cooperating merchants; 
offer guest tickets also. Give prizes for best costume, best St. George, best Princess Helene, best vam- 
pire woman, best dragon (good gag here is to award a prize for each head, if you get a two-headed 


contestant) . 


Color-In Feature Or Contest 


You can run this as a newspaper contest or print up a quantity for distribution in any of several ways. 
Tie in with supermarket chain, shopping center, department store, or other merchant, and let him 
make the flyers available, offering prizes for best entries. Or distribute them at matinees, in schools, 


clubs, with merchant ad on back to defray cost of printing. Offer to post winners in your lobby. 


This illustration is smaller than actual size. Mat is 4 columns (714” wide) 
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In EASTMAN COLOR 
Released thru UNITED [LY ARTISTS 


Order Mat 4A From National Screen Exchange 


WHAT’S 
COOKIN’? 


——A Recipe for 
Building Box Office 


Sybil The Sorceress stirs 
up plenty of excitement in 
her cauldron. What’s cook- 
ing in yours? Start stirring 
up interest in your play- 
date with these ideas .. . 
and toss your own promo- 
tional ingredients into the 
pot as well. It’s a recipe 
calling for the best kind of 
movie magic: groceries in- 
to grosses. 


BROADSIDE: Make an effective throw-away with Art Still-1, reproducing this 
comprehensive painting of “The Magic Sword” spectacle; leave back blank to accommo- 
date a merchant ad, defraying your printing cost. Distribute in usual places, particularly 
where parents will get them, such as toy stores and toy departments of department stores, 
markets, drug stores. Insert them in comic sections of your Sunday newspaper. Use mail- 
ing lists of merchants you tie in with (especially the nationally set Dell deal) and any 
dance-party lists your TV tie-in will furnish. 


OUTSIDE BALLYS: The best attention getter, of course, is St. George on a 


white horse. Have him carry the flag (Satin Accessories, page 12) and “banner” the horse 
with playdate credits. If you cannot use a horse, send your “knight” around town on foot. 
In either case, he brandishes a “Magic Sword” which you have made at your sign shop. 


@ A variation of this stunt will pay off well at a shopping center, attracting both parents 
and kids. Do it this way: have a very large sword made up, about 12 feet long or more. 
This is carried by about half a dozen “little people.” Use kids—or midgets, if there are any 
in your community who are actors or models. If you dress this stunt well you can take it 
on local TV kids’ shows where it will be especially effective if the director will work with 
you on trick shots. Bring scene-still SG-29 along, to be shown on camera as “behind the 
scenes” example of how stunt is done in the movie. 


@ Another street stunt is to costume a King, Princess, Sorcerer—and as many assorted 
“creatures” as you can match with the stills, and have a knight with “magic sword” lead 
them through the streets, carrying banner reading We’re All In “The Magic Sword.” 
Now Bijou Theatre. A flat-bed truck, moving slowly through business and_ residential 
neighborhoods, with this crew, is the most e‘fective way to stage the bally. 


@ If you use the flat-bed truck, described above, you can have your sign shop construct 
a large dragon (use still SG-66 to guide you) which need not be three dimensional as 
long as both sides are painted. Putting the “princess” in chains, as in the still, will add 
to the excitement, and give your float animation. St. George can “fight” the dragon and for 
added effect, a smoke machine can be the dragon’s breath. After you use this float, the 
day before opening, mount the dragon on your marquee and leave it there during the run. 


LOBBY & TH EATRE FRONT: This is the kind of attraction that pays 


off well on theatre stunts. Decorate front and returns with blowups of art stills and spe- 
vial accessories. In addition, build a few swords and tack them on the displays, painted 
with day-glo or sprinkled with sequins. Feature the standee, described on page 8, and 
whatever cross-plugs you arrange with merchants. If you print the broadsides (above) you 
can number them and make a lucky number board, post it in your foyer, and put up 25 win- 
ning numbers a day, awarding guest tickets as prizes. Dress one or two pretty girls in 
“princess” costumes and have them distribute the throwaways out front, as well as at 
other locations suggested. You can have your “magician” demonstrate some magic tricks 
in your lobby, at specified, announced times. If you set a promo with a radio station, have 
their DJs broadcast from lobby all day opening day, in relays. 


“SWORD’ SELLS SHOW 


Here is an especially effective gimick to help you pre-sell your attraction. It’s a replica 
of the Magic Sword used in the movie: the blade is made of lucite, the handle is a flash- 
light and there are multi-colored stones on the fancy gold hilt. When lit, the words 
The Magic Sword appear on the blade. In the darkness of your auditorium it will sell the 
coming attraction to patrons being seated without disturbing those already settled. When 
used by your “magician” and as part of other promotions described on these pages, it will 
tie in the title solidly . . . and you can award it as a prize in one of your contests when 
the campaign is over. Order as many as you want and include your check to speed up 
shipping. You pay the mailing charges on delivery. Swords come fully assembled, in- 
cluding batteries, ready to be used. 


PRICE: $8.00 each—Allow three weeks shipping time. 


Order From: M. Lieuwen, Sculptural Promotions, Ine. 


441 Lexington Avenue, New York 17, New York. Phone: MUrryhill 7-1369. 


‘The Magic Sword’ Thrilling 
Tale Of Action and Adventure 


(Production Feature) 


“The Magic Sword,” opening 


BAe at the ............ Theatre, 


through United Artists release, is a wonderous suspense and 
terror fantasy in Eastman Color, offering entertainment ex- 
periences to thrill every member of the family. 

Based partially on the legendary exploits of England’s 


‘The Magic Sword’ 
Enchanting Film 


(General Advance) 

“The Magic Sword,” opening 
cede at the ....... Theatre, through 
United Artists release, is the spec- 
tacular story of the legendary St. 
George, his incredible sword, As- 
calon, and the battle against seven 
dread curses of the most fearsome 
black magic ever to grip the screen. 
In Eastman Color, “The Magic 
Sword” stars Basil Rathbone as 
the evil sorcerer, Estelle Winwood 
as a whacky and wonderful witch, 
Gary Lockwood as St. George and 
beautiful Anne Helm as the Prin- 
cess Helene. 

Seventh of Warlock Rathbone’s 
curses is the famous two-headed 
dragon, breathing flame and eager- 
ly awaiting his next princess, who 
will also be his next meal! It is 
St. George’s determination to save 
her that forms the plot of this ex- 
citing entertainment and _ provides 
Producer-Director Bert I. Gordon 
with the opportunity to top his 
own movie magic by creating spe- 
cial effects never before seen. 
These include battles between St. 
George and a 25-foot ogre as well 
as an even larger dragon, and the 
escape of little people only inches 
high—all part of Gordon’s “three 
worlds.” 

Bernard Schoenfeld wrote the 
screenplay, and Academy Award 
winner Paul Vogel was director of 
the thrilling photography. 


Sword vs. Flame 
In Famed Legend 


“The Magic Sword,” which 
OPENS ©. h.02% atether a Theatre, 
through United Artists release, is 
based on one of the most popular 
themes in the history of both lit- 
erature and art: the exciting tale 
of St. George and his battle with 
a fire-breathing dragon. For his 
Eastman Color production of the 
legend, Producer-Director Bert I. 
Gordon created a monster with two 
heads, breathing flame from two 
mouths and four nostrils! 

“The Magic Sword” stars Basil 
Rathbone, Estelle Winwood, Anne 
Helm ... and Gary Lockwood as 
St. George, whom historians be- 
lieve to have been a real person, 
a hero of the Fourth Century’s 
Crusades, 


Still SG-38 


Mat 1A 


Handsome young Gary Lock- 
wood plays the legendary St. 
George in “The Magic Sword,” 
opening ............ Htstne eons coe, 
Theatre, in Eastman Color. The 
United Artists release also stars 
Basil Rathbone, Estelle Win- 
wood and Anne Helm. 
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famed real life hero, St. George 
“The Magic Sword” pictures wierd 
adventures and excitement never 
before seen as St. George and his 
band of brave knights battle a 
sorcerer’s magic to rescue the 
beautiful princess from the fierce 
—and hungry— fire-breathing dra- 
gon. The picture was produced 
and directed by Bert I. Gordon, 
Hollywood’s master of special ef- 
fects, and stars Basil Rathbone, 
Estelle Winwood, Gary Lockwood 
and Anne Helm. Bernard Schoen- 
feld wrote the screenplay from a 
story by Gordon. 

Combining animation, traveling 
mattes, split screen and super im- 
position, Gordon has ingeniously 
created battles first with a 25 foot 
ogre and later with a giant Dra- 
gon. Fantastic little people, only 
inches high, escape from the evil 
sorcerer’s cage and carry St. 
George’s magic sword to him on 
sets constructed to scale so that 
the fantastic creatures inhabiting 
this weird world can cavort to- 
gether before awed eyes. 

For some of these creatures— 
demons, vampires, pin-heads, hags, 
bird-men—Gordon called on the 
make-up magic of Dan Striepeke, 
whose credits include “Spartacus,” 
and the camera dexterity of Acad- 
emy Award winning Paul Vogel. 
The result is a spine-tingling, thrill- 
ing trip that can only be taken 
in your theatre seat, to Bert Gor- 
don’s wonderland of fantasy and 
enchantment: “The Magic Sword.” 


The Magic Sword’ Thrill-Filled Fantasy 
Rife With Dazzling Special Effects 


SG-ART-1 Mat 3A 
In this artist’s conception of “The Magic Sword” are depicted the thrills and excitement of the 
adventure-fantasy opening ............ atthe ic, Theatre, through United Artists release. Stars of 


this Eastman Color spectacle are Basil Rathbone, Estelle Winwood, Gary Lockwood, Anne Helm 
. ... and an incredible sword named Ascalon, with which the hero eventually rescues the beauti- 
ful princess! Bert I. Gordon produced, directed and created the astonishing special visual effects. 


Combat Camera! 


Paul Vogel, Director of Photog- 
raphy for “The Magic Sword,” 
which opens ............ abothe™ soe 
Theatre, through United Artists 
release, is the proud possessor of 
an Academy Award for his camera 
work on “Battleground.” His pres- 
ent spectacle photography, in East- 
man Color, features battle scenes 
with a 30-foot, two-headed dragon! 


photography. 


Magic Spell Cast 
On Movie Makers 


Witches and warlocks, curses 
and enchantement, good and evil 
are the exciting elements of United 
Artists new adventure fantasy “The 
Magic Sword,” opening ............ at 
thes: vets! Theatre. To create a 
proper mood for filming this East- 
man Color spectacle, producer-di- 
rector Bert I. Gordon, the wizard 
of Special Effects, mischievously 
began shooting on the thirteenth 
day of the month, then later had 
a party on the set when the thir- 
teenth day of production turned 
out to be a Friday, also. Just for 
kicks he ordered the prop used 
for one version of his magic sword, 
the one carried by the inches high 
little people, constructed to meas- 
ure exactly 13 feet. “Nothing su- 
perstitious about me,” Gordon 
grinned, knocking on a piece of 
wood. 


Starring Basil Rathbone, Estelle 


Winwood, Gary Lockwood and 
Anne Helm, “The Magic Sword” 
has thirteen letters in its title. 


Three Worlds Meet 


For “The Magic Sword,” opening ............ AttMet es. 
Theatre, through United Artists, Bert I. Gordon, Holly- 
wood’s master of special effects, has topped even his own 
past triumphs. The producer-director of this exciting East- 
man Color adventure combined split-screen, super impo- 
sition and matte processes with his own animation tech- 
niques and took more than 18 months to plan and develop 
the final print that movie audiences will see. Supervising 
the laboratory work himself, Gordon was able to produce, 
on screen, battles with a 25 foot ogre and an even larger 
(or so it seems!) two-headed, flame-breathing dragon, 
among other new visual wonders. 

Describing himself as a “man of three worlds,” Gordon 
mixes his giants with miniature people only inches high, 
as well as with mortals—scaling all his sets to match their 
scenes and adding vivid color and weird make-up. The 
result is his most ambitious project, the most thrilling and 
the most breathtaking of his career of creating movie- 
magic. Previous wonders he has worked are “King Dino- 
saur,” “The Cyclops,” “The Beginning of the End,” “The 
Fantastic Puppet People,” “The Spider,” ‘The Colossal 
Man” and “The Boy And The Pirates.” 

Starring in “The Magic Sword,” which recreates the leg- 
end of St. George and his fantastic sword Ascalon, are Basil 
Rathbone, Estelle Winwood, Gary Lockwood and Anne 
Helm. Academy Award winner Paul Vogel directed the 


Pretty Princess 
Asked For Lunch 


Anne Helm doesn’t mind being 
type-cast. She plays a princess for 
the second time in “The Magic 
Sword,” opening ........ atthe. nce 
Theatre, through United Artists re- 
lease, in Eastman Color. 

Anne’s first royalty role was on 
TV, where she was the Princess 
in Shirley Temple’s “The Sleeping 
Beauty.” For her part of Princess 
Helene, she again is rescued by a 
handsome knight, this time St. 
George, who battles some of fil~- 
dom’s most spectacular special ef- 
fects to save her from becoming 
supper for a gigantic two-headed, 
fire-breathing dragon! 


The Sword, Watson 


Basil Rathbone, starring in “The 
Magic Sword,” which opens .......... 
at the Theatre, through 
United Artists release, has por- 
trayed Sherlock Holmes in 16 mo- 
vies as well as the weekly series 
spanning seven years on radio. 


Football Star 
Tackles Dragon 
In ‘Magic Sword’ 


Two years ago, young Gary 
Lockwood, starring in “The Magic 
Sword,” which opens. ........ at the 
cant Theatre, spoke his first lines 
in a movie. Today he is one of 
Hollywood’s most promising young 
actors according to two men who 
should know about such things: 
Elia Kazan and Joshua Logan. As 
St. George, in this United Artists 
release, in Eastman Color, Gary 
fights a fire-breathing dragon to 
save co-star Anne Helm from being 
its dinner. This, at 24, is show 
business to Gary Lockwood. Basil 
Rathbone and Estelle Winwood 
also star in the adventure spect- 
acle. 

Gary’s career in movies began 
with extra roles when his U.C.L.A. 
football coach, the late Red San- 
ders, got him a Screen Extras 
Guild Card. A few “extra” ap- 
pearances whetted the boy’s ap- 
petite for this new world and then 
opportunity lightening struck when 
he applied to Josh Logan for the 
job of Anthony Perkins’ double 
in “Tall Story.” Logan picked him 
from among fifty other applicants 
and gave him his first speaking 
part as well, that of the Russian 
Basketball player. Soon afterward 
came a bigger role in “Splendor 
in the Grass” and his Broadway 
debut with Jane Fonda in “There 
Was a Little Girl.” Another film, 
with Elvis Presley, followed (“Wild 
in the Country”) and now he finds 
himself starred in one of the big- 
gest and most entertaining films 
made this year, “The Magic 
Sword”, 

A bachelor, Gary lives the lone- 
ly life in a small Hollywood apart- 
ment where he keeps house for 
himself and cooks charcoal-broiled 
beef on a Japanese hibachi stove. 


The Big Wheel And 
‘The Magic Sword’ 


There is only one Ferris Wheel 
factory in the world, and Liam 
Sullivan’s family owns it! The 
actor who plays treacherous Sir 
Branton in “The Magic Sword,” 
opening in Eastman Color ........ at 
the 220%, Theatre, through United 
Artists release, admits that people 
are always more startled when he 
drops this bit of information than 
they are at anything he says or 
does while before the cameras. 

In “The Magic Sword” Sullivan’s 
skulduggery during the film earns 
him almost as much enmity as does 
that of arch-villain Basil Rathbone. 
Estelle Winwood, Anne Helm and 
Gary Lockwood also star. 


(Production Feature) 


A rollicking, roaring mo- 
tion picture with special ef- 
fects calculated to startle 
even the most faithful fan- 
tasy follower, opens ........ at 
EHGe eee, Theatre, through 
United Artists. “The Magic 
Sword,” in Eastman Color, 
features huge dragons and 
ogres, minute men and wo- 
men, brave knights, beauti- 
ful maidens and a menage- 
rie of the weirdest, most fan- 
tastic creatures ever to live 
under one enchanted roof. 

The spectacle was pro- 
duced and directed by Bert 
I. Gordon, Hollywood’s King 
of Special Effects, and stars 
Basil Rathbone, Estelle Win- 
wood, Gary Lockwood and 
Anne Helm. 

Combining animation, 
traveling mattes, split screen 
and super imposition, Gor- 
don has ingeniously cre- 
ated battles—first with a 25 
foot ogre and later with a 
giant Dragon, fire-breathing 
type! Together with sets 
scrupulously built to scale 
and camerawork by Acade- 
my Award winning Paul 
Vogel, the result is a won- 
derous magic show. 


Professional Princess Plays 
Dragon's Dinner In New Film 


Hollywood often speaks of “package deals.” Currently, the 
shapeliest—and one of the most valuable—packages is called 
Anne Helm, and she stars in “The Magic Sword,” United 


Artists spectacular adventure opening ............... Bt Whe: 


Theatre, in Eastman Color. 


Make-Up Man Dan 
Makes Magic In 
‘The Magic Sword’ 


Much magic went into the mak- 
ing of “The Magic Sword,” open- 
INS he. AL Pe: chase Theatre, 
through United Artists release, 
and master make-up magician Dan 
Striepeke was chosen to create the 
weird creatures in this spectacular 
adventure, topping off the most 
difficult make-up job done since 
“The Wizard of Oz” with a 25-foot 
ogre. Basil Rathbone, Estelle Win- 
wood, Gary Lockwood and Anne 
Helm star in “The Magic Sword” 
which the Wizard of Special Ef- 
fects, Bert I. Gordon, both pro- 
duced and directed, in Eastman 
Color. 

Striepeke used more than 25 gal- 
lons of latex rubber, 4 pounds of 
turkey feathers and vats of paints 
and special cosmetics, utilizing his 
extensive knowledge of chemistry, 
plastics and rubber catalysts. His 
hardest task was transforming 
TV’s Vampira, Maila Nurmi, into 
a grotesque hag. First taking a life 
impression of Miss Nurmi’s lovely 
face, he modeled the hag-head in 
clay; six stages and 65 hours later 
he came up with the final mould. 
His other big problem was making 
up the two knights who are hor- 
ribly burned by an atomic-like fire- 
ball. Striepeke took almost seven 
hours daily to apply the waist to 
head latex on each man. He 
covered only the front of the ac- 
tors’ bodies, having learned from 
previous experience that the liquid 
chemical closes body pores. “The 
first time we used it,” Striepeke 
remembers, “our monster passed 
out under those hot lights. Scared 
the daylights out of me. Not sup- 
posed to. Supposed to scare the 
audiences!” 


Hi-Yo Bayard! 


The horse which portrays the 
magic steed Bayard in “The Magic 
Sword,” opening ........ atcthesac 
Theatre, in Eastman Color, is the 
same white stallion which won 
fame as The Lone Ranger’s “Sil- 
ver.” Released through United Ar- 
tists, “The Magic Sword” features 
many outstanding special effects, 
including a two-headed dragon. 


The package? Youth, personal- 
ity, beauty, sex-appeal . and 
something extra, not always re- 
quired: talent! All are on display 
in Bert I. Gordon’s latest excursion 
to high excitement, for which he 
has created, among other special 
effects, a gigantic two-headed, fire- 
breathing dragon to menace poor 
Miss Helm. 

Born in Canada, Anne first stu- 
died ballet but when her family 
came to New York she suddenly 
found herself heavily in demand 
as a teenage model for TV com- 
mercials and her yearly income 
soared to $30,000. But the acting 
bug had bitten her, and Anne 
accepted a lead role in an off- 
Broadway show, at a $25.00 a week 
salary. Her first Broadway play 
folded after only two weeks and 
she again turned to television. 
After several good parts she got 
her big break as the Princess in 
“The Sleeping Beauty” on the 
Shirley Temple Show. A starring 
role in “Desire In The Dust” 
marked Anne’s first movie role, 
and in “The Magic Sword” she 


is a princess for the second time. 


Still SG-45 Mat 1C 
Beautiful Anne Helm stars in 
“The Magic Sword” as a prin- 
cess about to become supper 
for a flame-breathing dragon. 
Opening ............ a eee 
Theatre, the adventure spect- 
acle released by United Artists 
is in Eastman Color, with start- 
ling special effects, 


Still SG-ART-6 


Mat 1D 
“The Magic Sword,” opening 


at the Theatre, 
through United Artists release, 
is here depicted in the hand of 
its legendary owner, St. George. 
Gary Lockwood stars as the 
fourth century hero, in_ this 
thrilling Eastman Color film. 


St. George Story 
A Film First With 
‘The Magic Sword’ 


Can there be anyone in the world 
who does not know that there was 
once a young man named George 
who killed a dragon? The univer- 
sal appeal of this legend has thrill- 
ed millions in Europe, Asia, Afri- 
ca and America . . . with the hero 
always called George and the mon- 
ster always a dragon. Scandina- 
via, Russia, Egypt and China alli 
share in a variation of the famous 
story. Yet, until Bert I. Gordon 
filmed “The Magic Sword,” the 
spectacular battle of man against 
beast had never been brought to 
the screen. Now, in Eastman Col- 
or, the United Artists release opens 
a nae) at the ....¢.. Theatre, starring 
Basil Rathbone, Estelle Winwood, 
Anne Helm .. . and Gary Lock- 
wood as George, the patron saint 


of England. 


Byzantine murals, Gothic carv- 
ings and children’s picture books 
all illustrate St. George’s rescue 
of the fair princess from the jaws 
of the fire-dragon. In 1590 Leonar- 
do DaVinci pictured a bejewelled 
St. George astride his horse, Bay- 
ard, slaying the monster, and the 
21 inch reliquary is today a treas- 
ure kept in Munich. Its base 
purportedly holds bones from St. 
George’s trusty sword arm. 


And this magic sword, Ascalon, 
becomes the focus of Gordon’s 
adventure spectacle, presenting 
through modern movie magic and 
color—supplemented by thrilling 
special effects—an action suspense 
chiller calculated to entertain audi- 
ences of all ages, as George and 
the six bravest knights in Christ- 
endom defy seven deadly curses to 
rescue a beautiful princess, in the 
classic tradition of all great hero- 
tales. 


The Real Twist 


“What kind?” queried Bert I. 
Gordon’s casting director when 
told to find an Anatolian Dancer 
for “The Magic Sword,” opening 
Sees at the ........ Theatre, through 
United Artists release. But a few 
days later Nargis Kalyan, one of 
the world’s top practitioners of the 
ancient art of torso contortions de- 
monstrated what passes, in the 


Near East, for The Twist. 


Miss Kalyan’s talents were re- 
quired for a scene in the Eastman 
Color spectacle starring Basil 
Rathbone, Estelle Winwood, Anne 
Helm ... and Gary Lockwood as 
the legendary St. George. 

The pretty dancer was only the 
least of casting problems for “The 
Magic Sword,” others being: a 
25 foot high ogre, a dragon even 
bigger and breathing flame from 
two heads—and dozens of “little 
people” only inches high. 


Rathbone’s Roles 
Run From The Bard 
To Scotland Yard 


No “great actors” roster of the 
screen or theatre would be com- 
plete without the name of Basil 
Rathbone, who again proves his 
right to the top rank, again as a 
villain, in “The Magic Sword” 
which opens ............ atuthers... 
Theatre, through United Artists 
release. The Eastman Color spec- 
tacular also stars Estelle Winwood, 
Gary Lockwood and Anne Helm. 

Rathbone was born in Johan- 
nesberg, South Africa, where his 
father was a mining engineer; how- 
ever he was educated in England. 
In school he became a soccer and 
cricket star, winning 15 gold cups 
for track victories as well. No— 
he never studied fencing, for 
which, ironically, he became so 
well known later on the screen. 

Although Basil’s father planned 
a career for him with one of the 
family’s large insurance companies, 
the young athlete had other plans: 
he wanted to be an actor! After 
working with little theatre groups 
for a pound a week he eventually 
got his big break with a cousin, 
Sir Frank Benson, who originated 
and organized the world famous 
Stratford Festival, in England. Ris- 
ing fast, Rathbone cut his teeth 
on 53 Shakespearian roles and be- 
came, by 1920, a star of the Lon- 
don Stage. 

Two years later he crossed the 
Atlantic to play in Gilbert Miller’s 
“Catherine The Great” and after 
a series of successes on the New 
York stage, the restless actor jour- 
nied to Hollywood to begin his 
busy film career with Norma 
Shearer in “The Last of Mrs. Chey- 
ney.” Key roles followed in “Ro- 
meo and Juliet,” “David Copper- 
field,” “A Tale of Two Cities,” 
“Anna Karenina,” “Robin Hood” 
—and then his unforgettable 16 
picture series as Sherlock Holmes, 
which he also played on radio for 
seven years. One consequence of 
this “career” as the noted detective 
is his hobby: he collects pipes. 
According to his wife, Ouida, 
Rathbone’s cluttered study now 
looks and smells, thanks to the 
many pipes, just as Holme’s digs 
did at Baker Street: awful. 


Sl lls 


From Hobby To Horror For 
Producer-Director Gordon 


Bert I. Gordon found early in life that his hobbies interfered 
with his work, so he made one of them pay, producing a se- 
ries of spectacular movies, the latest of which is “The Magic 


99 . 
Sword,” opening .......... 


at the 


oe Theatre, through United 


Artists release. This is his biggest and most ambitious project, 


Fashions For 
A Dragon-Slayer 


“The Magic Sword,” opening 
ne at the ........ Theatre, through 
United Artists release, is based on 
the legend of St. George, said by 
historians to have lived in the 
fourth century. 

“Although the stories passed 
down over all these generations 
may have become a little, ah, exag- 
erated,” says Bert I. Gordon, who 
created a two-headed, fire-breath- 
ing dragon for his movie Saint to 
slay, “we do know for certain what 
the clothing they wore then looked 
like.” All costumes in “The Magic 
Sword” have been created accord- 
ing to museum evidence of the 
elegant court dress of that period, 
and magnificently photographed in 
glowing Eastman Color. 

Anne Helm stars as the well- 
dressed princess; Basil Rathbone, 
Estelle Winwood and Gary Lock- 
wood also star, in equally authen- 
tic dress. Even the horses have 
been outfitted accurately! 


Dye Job 


Apparently there is no such 
thing available as a tame black 
panther, so for “The Magic Sword,” 
opening. ........ at, thee, Theatre, 
through United Artists, a 150 pound 
tan mountain lion named Sir Tom 
was treated to an ebony spray-job. 
The Eastman Color adventure spec- 
tacle stars Basil Rathbone, Anne 
Helm, Estelle Winwood and Gary 
Lockwood. 

If Sir Tom’s dye job hadn’t al- 
ready confused the veteran actor, 
his role would have: moments be- 
fore his appearance his part is 
played by Miss Winwood, who, as 
a sorceress, changes form every 
now and then. 


Still SG-36 


opening ........ ab the 


Mat 2A 
Basil Rathbone portrays the evil sorcerer in “The Magic Sword,” 


Theatre, through United Artists re- 


lease. The Eastman Color spectacular also stars Estelle Winwood, 
Gary Lockwood and Anne Helm. Bert I. Gordon produced and 
directed and developed the movie's extraordinary special effects. 


Star Of ‘The Magic Sword’ Was 
World's Best Known Private Eye 


In the decade since completing 
his last Sherlock Holmes role, 
Basil Rathbone has carefully se- 
lected his films in order to play as 
pithy a variety of parts as is avail- 
able. His most recent is that of 
the evil sorcerer in “The Magic 
Sword,” opening ........ atathe ees: 
Theatre, through United Artists 
release. In Eastman Color, the ad- 
venture spectacle also stars Estelle 
Winwood, Gary Lockwood and 
Anne Helm. 

“T liked Holmes,” Rathbone ad- 
mits. “Well . . . I was Holmes. 
All the same, he did have some 
bad habits, you know, and he was 
awfully pompous. I don’t know 
how Watson put up with him all 
those years. I don’t know how [ 
did.” (Mr. Rathbone filmed six- 
teen motion pictures as the master 
detective, and played the role on 
radio for seven years). “The only 


mystery I couldn’t solve,” the ac- 
tor reflects, “was the same one 
Conan Doyle had: how to get rid 
of the man!” 

The author’s ineffectual solution 
was to have Holmes’ arch rival, 
Moriarty, toss him over a water- 
fall. Rathbone’s method was easier, 
but possibly no more final: he 
locked the famous deerstalker’s 
cap and calabash in a glass case 
and threw the key out of a train 
window on his way to the first of 
a series of “Evening With Basil 
Rathbone” one-man shows across 
the country. He interrupted his 
tour to portray Lodac in “The 
Magic Sword” because he consid- 
ered the warlock “. . . the most 
villainous, treacherous, wrechedous 
evil-doer it has ever been my very 
good fortune to play.” One won- 
ders whether, instead of Holmes, 
he might not have preferred play- 
ing Moriarty . . . just once. 


utilizing his newest special effects 
and filmed in glowing Eastman 
Color. Starring Basil Rathbone, 
Estelle Winwood, Gary Lockwood 
and Anne Helm, “The Magic 
Sword” was directed as well as 
produced by this prolific filmmaker. 

While still attending the Uni- 
versity of Wisconsin, young Gor- 
don put his photographic hobby 
to use filming and producing the 
school’s 16mm newsreel. When he 
found that it was good enough to 
become a regular weekly release in 
local theatres, he began developing 
his editing technique as well. Af- 
ter a hitch in the Air Force, con- 
sidering himself a professional pic- 
ture maker, Gordon talked his way 
into a contract to produce sound 
commercials for television. He had 
never made a sound film in his 
life, but he was willing. He asked 
around at the lab which had been 
processing his silent movies and 
picked up enough basic informa- 
tion to take a stab at it. Then, with 
his wife, Flora, he cut and dubbed 
the resulting footage on a card 
table in their living room. The 
sponsor was delighted with the re- 
sult. However, Gordon subsequent- 
ly became dissatisfied with making 
commercials, packed his family 
and card table and moved in on 
the movie capital. 

In Hollywood he made the first 
of nine feature films, “King Dino- 
saur,” calling on another of his 
hobbies: special effects. With each 
successive picture his effects be- 
came more startling and he even- 
tually developed a combination of 
split-screen, traveling-mattes, mont- 
age-imposition and animation 
which he patented under the name 
of Super-Percepto-Vision. Now, for 
the first time on the screen, “The 
Magic Sword” will show St. George 
battling the famous two-headed, 
fire-breathing dragon. A 25 foot 
tall giant, hand-high little people, 
and eye-aweing “magic” performed 
by George’s enchanted sword, from 
which the adventure spectacle de- 
rives its name, are only a few of 
the other astonishing outgrowth’s 
of Bert Gordon’s fertile imagina- 
tion and hobby. 


Estelle Winwood 
First Woman To 
Wear Lip Rouge 


Estelle Winwood, noted for her 
sometimes startling characteriza- 
tions has now created a character 
madder far than her “Mad Woman 
of Chaillot”—and odder than the 
oddball church lady in “The Mis- 
fits.” Miss Winwood stars in “The 
Magic Sword,” opening. ............ at 
the). 4...2= Theatre, through United 
Artists release, as a whacky witch 
who constantly mixes the wrong 
ingredients into her recipes and 
frequently bungles into her own 
traps. Well meaning, but confused, 
her Sybil the Sorceress seems im- 
minently in danger of losing her 
magic powers altogether. It is her 
most delightful film role in a career 
spanning over 40 years on stage, 
screen and _ television. 

Nevertheless, the “offbeat” per- 
formance for which she is still re- 
membered best was played to the 
general public on the streets of 
New York, four decades ago. New- 
ly arrived from England, Miss Win- 
wood decided she could not pos- 
sibly meet any friends or relatives, 
and brazenly applied lip rouge be- 
fore taking a walk! People turned 
to stare, shocked at the—then— 
startling sight. When newspaper 
people questioned her, she com- 
mented that an actress was sup- 
posed to be stared at. Soon Doro- 
thy Dickson took the lead in fol- 
lowing Miss Winwood’s example 
and ladies around the world even- 
tually wore “war-paint” in public. 

Basil Rathbone, who co-stars with 
Miss Winwood in “The Magic 
Sword” insists that “. . . We all 
thought it was a bit much at the 
time, but even in those days none 
of Estelle’s associates in the thea- 
tre were really surprised at any- 


thing she did.” 


Still SG-41 


Mat 2B 
In “The Magic Sword,” which opens ........ ab tue esa Theatre, 
through United Artists release, Gary Lockwood stars as the 
legendary hero St. George. The Eastman Color spectacular also 
stars Basil Rathbone, Estelle Winwood and Anne Helm. Bert I. 
Gordon produced and directed. 


Winwood Is Washed Up Witch 
In Latest Offbeat Portrayal 


“Poor Sybil,” reflected Miss 
Estelle Winwood, “already a_has- 
been and she’s only a few thousand 
years old!” This somewhat start- 
ling observation was made by the 
veteran English actress who plays 
the part of Sybil in “The Magic 
Sword,” opening ........ ate thee 
Theatre, through United Artists 
release. Also starring are Anne 
Helm, Gary Lockwood and Basil 
Rathbone, who shares her national 
origin and theatrical heritage. 

Noted for her “offbeat” charac- 
terizations in the theatre of both 
hemispheres, such as her immortal 
“Mad Woman of Chaillot,” Miss 
Winwood now adds that of a whacky 
witch who is losing her magical 
touch. Well meaning, but a bung- 
ler, Sybil seems a poor match for 
Sorcerer Rathbone’s blackest magic. 

The magic of Miss Winwood’s 
acting, however, is something else 
again. Receiving her “basic train- 
ing” in England’s famous Liver- 
pool Repertory Theatre over forty 


years ago, she later graduated to 
the Lyric Stage Academy of Lon- 
don. She resisted the call of Broad- 
way until a New York director 
publicly stated that a part in his 
new show could not be played. Ac- 
cepting the challenge, Miss Win- 
wood crossed the Atlantic and 
played it—staying to stun critics 
and public alike in over fifty suc- 
cesses. Add thirty more for tele- 
vision, when that medium came 
along, stir in her many British 
films and you need only top this 
Winwood Cake with such icing as 
her roles in “The Misfits,” “The 
Glass Slipper,” “The Swan” and 
many other American movies. 

With her latest starring part, in 
“The Magic Sword,” Miss Win- 
wood tops four decades of make- 
believe with a fairy-tale role in a 
terror-suspense film chock full of 
spectacular trick effects, battles, 
rescues, romance and cast full of 
the weirdest “people” ever assem- 
bled on a set—all in glowing East- 
man Color. 


‘Heavy’ Romeo 


Handsome, six foot Liam Sulli- 
van, who is the nasty Knight in 
“The Magic Sword,” opening ........ 
at the Theatre, through 
United Artists release, never in- 
tended to become quite so villain- 
ous, especially after playing Ro- 
meo to Susan Strasberg’s Juliet 
on TV. However, his skulduggery 
in the present Eastman Color spec- 
tacular marks him for a certain 
screen career of corruption, so 
good is he at being bad. 


Graduated from Harvard with 
an economics degree, Liam found 
his extra-curricular activities with 
the university's famous dramatic 
group suited him more, and he 
moved rapidly from radio to re- 
pertory to summer stock to Broad- 
way. After playing in “The Con- 
stant Wife” with Katherine Cor- 
nell he was given the leads in 
several Shakespearean productions, 
and later appeared on many tele- 
vision shows. When summoned to 
Hollywood, the actor began di- 
viding his time between official du- 
ties with The Thalians, a group of 
show business people working on 
behalf of mentally retarded child- 
ren, and transacting business for 
his family’s Ferris Wheel factory: 
the only one in the world! 


Off screen, the busy Mr. Sullivan 
is not nearly as nasty as he is 
made out to be in “The Magic 
Sword” and, girls, he’s single! 


Same Scene 


The famous profile of Basil 
Rathbone, starring in the Eastman 
Color spectacular, “The Magic 
Sword,” which opens ............ at the 
eae Theatre, through United 
Artists release, is one of the few 
which is identical on both sides 
of the face. 


Still SG-17 


Mat 1B 


Miss Estelle Winwood plays 
# sorceress in “The Magic 
Sword,” opening at the 
Seagate Theatre, in Eastman Col- 
or, thru United Artists. 
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6’ Pole and Pennant 


1-SHEET 


3-SHEET 


6-SHEET 


22 x 28 LOBBY CARD 


SATIN ACCESSORIES 


THEMOsT | — The ic 
INCREDIBLE WEAPON Mag 
Sword 


\n In EASTMAN COLOR & 


EVER WIELDED! 


Special 3-Piece Streamer 
15 Feet long in three separate pieces strung 
together, in color. 


Complete streamer ............ $16.50 


SPECTACLE 
BEYOND 
IMAGINATION: « 

‘hy 


Mong 


De Luxe Sectional Valance 
Available in any length (Minimum order 10 feet) 
Running Foot. 2.066.250: 5.88: $1.65 


et, | Magic Sword THEATRE 


WIELDED! In. EASTMAN COLOR Relesed tu uno Oaarsts 


Bumper Strip 
Every car, cab and truck a roving billboard 
26” long x 414” wide 
$1.00 each. Minimum order .......... 15 strips 


Comng/ 
. spectacle 


beyond 
imagination! 


Magic 


Released thr y UNITED EIEN ARTISTS 


Sword 


——— 
In EASTMAN COLOR 


44x 22 inches. For curb, Ushers’ Badge 
lobby or use with bally. For entire staff 
$6.75 each Bach. |si.:...! 40¢ 


THE MOST 
INCREDIBLE WEAPON 
EVER WIELDED! 


Snord 


In EASTMAN COLOR 
Released thru UNITED MJ ARTISTS 


9’ x 12’ Flag 
To be hung on staff 
against wall or inside 
lobby. 
Single Faced ....$47.50 
Double Faced ..$75.00 


Order From: 
In U.S.A. 


National Flag & Display Co. 


43 West 21 Street 
New York, N. Y. 
ORegon 5-5230 


In Canada 


Theatre Poster Service Ltd. 


227 Victoria Street 
Toronto, Ontario 
Canada 


HE MOST UNSELIEVABLE SIGHTS EVER SEEN! 


WINDOW CARD 


THE MOST 
INCREDIBLE . 
WEAPON 


ORDER ALL ACCESSORIES FROM 
NATIONAL SCREEN SERVICE. 


Also Available: 
Set of Eight 
11x 14 
Lobby Stills 


RADIO/TV MATERIAL 


FREE Television Trailers: There are three 60 second announcements, 


three 20s, and one 10—all selling the magic and excitement, suitable for all pro- 
gramming, day or nite. 


FREE Interview Record: A four minute open-end interview with your 
star, Gary Lockwood, who plays St. George, on a 10 inch 3314 long playing record. 


FREE Radio Spots: There are nine exciting spots: two 60s, two 30s, three 20s 


and two 10s, with narration and sound effects. All on one 12” double-faced LP. 


These records and spots will be shipped FREE while the supplies last. Please be 
sure to ask the stations to return this material to you when it is no longer needed. 
Then send it to your United Artists Exchange via the Film Delivery Service so it 
can be used with later playdates. 


Order from: Exploitation Department, United Artists Corporation 
729 7th Avenue, New York 19, New York 


is ERUTBRE DERE 


Style “A” Style “B”’ 
Both of the announcements illustrated are available in both styles and will be made up on 
either a glass slide or a “Telop” print. Check with TV station for form preferred before 
ordering. 

Style “A” is for use of regular 20 second announcement. 

Style “B” is to be used for station break announcement. 

Call letters will be included at no extra charge. 


PRICES 


$5.00 without theatre imprint 

$7.50 with theatre imprint 

$2.00 for each additional slide or telop 

Note: Theatre copy added locally can only 
be done on the Telop print. 


Order from: 


QQ TITLE CARD CO. 
247 West 46 Street 
New York 36, N. Y. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


